
Is Your Business Music Licensed 
and Legal?

Use this checklist to confirm your business is compliant, protected, and on-brand.

Business Music Licensing & Best Practices Checklist

Best Practices 
for Music For 
Business

Play clean, edited tracks that fit your brand: Avoid explicit 
lyrics and  live edits, that disrupt your environment

Schedule music for the rhythm of your day: Use playlists that 
match the energy of your spaceflow.

Review your music setup annually: A quick yearly review keeps 
you compliant and confident.

Licensing Compliance

	� You use a licensed commercial music for business service for the overhead music.
Personal streaming apps like Spotify, Apple Music, or YouTube are for private use only. A licensed business music provider covers 

public performance rights so you can play music legally in your space.

	� You manage live music correctly. 
If your venue hosts live bands, ensure performers play only original or non-copyrighted music. Cover songs require separate 

licensing from the PROs and can make your business liable for copyright infringement.

	� Each business location is covered. 
Multi-location businesses need licensing coverage for every site. Check your agreement to confirm each location is included.

	� You know which PROs your service covers. 
Confirm that your provider pays all four major performing rights organizations (ASCAP, BMI, SESAC, and GMR). Some competitors 

only cover a portion, leaving gaps in your catalog or artist availability.

	� Your team understands what counts as public performance.
Anytime music is played in a business, whether from speakers, TVs, or live performances, it is considered a public performance 

under copyright law.

	� You have a process licensing music for events, classes, or videos. 
Music used in events, fitness classes, livestreams, or social media content may require separate sync or event licenses beyond what 

Custom Channels provides. 


